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HIGHLIGHTS

*  The transition from television to online video is gaining speed across Asia. Over the next five years, online video revenues in
the region will grow from US$64 billion in 2024 to US$89 billion by 2029. Traditional TV revenue, meanwhile, will contract
by US$8 billion over the same period.

media partners asia =  China leads monetization, followed by Japan, India, Korea, Australia, Indonesia and Thailand.

= Active connected TV penetration is growing rapidly, boosting big screen engagement and monetization for YouTube and the
premium VOD category, including subscription-video-on-demand and freemium platforms.

Asia P(lCl:ﬁC =  MPA projects fixed broadband subscribers to grow at 4.2% CAGR over 2024-29, rising from 193 mil. to 237 mil., driven by
id dband fibre deployments, with penetration growing to 50% and 70% in Thailand and Malaysia respectively by 2029, while
Video & Broadban Australia, Japan, Korea and Singapore will continue to lead at 90-100%.

=  SVOD subscriptions substantially reaccelerated in 2024, adding net new adds of 32.2 mil. and 26.7 mil. in APAC and APAC-
ex China, respectively. New low-cost ad tiers, the growth of sports across SVOD and new marketplaces for premium local
and global content, will drive future growth.

*  Cord-cutting has accelerated in most markets as sports and entertainment content has shifted online and cracks have
started to emerge in the hard bundles. The pay-TV universe ex-China will contract from 188 mil. in 2024 to 161 mil. by
2029, with India and Korea accounting for ~70% of the total.

KEY METRICS (Historical data & projections with MPA proprietary analysis — Full data provided in Excel databases)

* Video Industry Revenue (Free TV, Pay-TV, SVOD, * Online Video Industry Revenue (SVOD, UGC AVOD,

UGC AVOD, Premium AVOD) Premium AVOD)
+ Video Consumer Spend (Pay-TV, SVOD) « Revenue by leading Video Platforms
* Revenue by leading TV Broadcasters * Revenue by leading Premium VOD platforms
* Subscribers by leading Pay-TV Operators * Subscribers & ARPUs by leading VOD Platforms
*  Mobile Subs by Technology & Operators * Online Video Pricing, Packaging & Partnerships

+ Fixed Broadband Subs by Technology & Operators < Pay-TV Operators Packaging



Report Coverage — Decoding Video Industry In Asia Pacific

14 MARKETS KEY VIDEO PLATFORMS
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KPIs For MAJOR TV, ONLINE VIDEO & BROADBAND OPERATORS

BROADCASTERS

Australia

Nine Entertainment
Seven West Media
China

CCTV

Shanghai Media Group
Hunan TV Broadcasting
Hong Kong

TVB

ViuTV/PCCW Media
HOYTV

India

Disney Star

TV18

Zee

Sony

Sun Network

Australia
Foxtel

Fetch TV
China

China Mobile
China Telecom
China Unicom
Hong Kong
Now TV
India

Tata Play
Airtel

Dish TV

Sun Direct
Indonesia
IndiHome
LinkNet

MNC Vision

Indonesia New Zealand
SCMA TVNZ

MNC Philippines
Visi Media Asia (Viva) GMA Network
Japan ABS-CBN
Nippon TV TV5

TV Asahi Singapore
Tokyo Broadcasting System MediaCorp
Fuji TV Taiwan

TV Tokyo Formosa TV
Korea Taiwan TV
KBS China TV

SBS Thailand
MBC BEC World
Malaysia One Enterprise
Media Prima Workpoint

J COM

Sky Perfect JSAT
NTT Hikari TV
Korea

KT Genie TV
BTV

LG U+

LG HelloVision
KT SkyLife

Malaysia
Astro

Telekom Malaysia

New Zealand
Sky NZ
Philippines
Cignal

Gsat

Singapore Vietnam
StarHub SCTV
Singtel FPT
Taiwan MyTV
Chunghwa MOD Viettel
CNS VTV Cable
Kbro

TBC

Thailand

TrueVisions

AIS Play Box

3BB Giga TV

Regional
YouTube
Meta Video
TikTok
Netflix
Amazon Prime Video
Disney+

Viu

WeTV

1QIYI

MAX
Australia
Paramount+
Stan

Binge

Kayo

China
Tencent Video
Douyin
Kuaishou
Youku
Mango TV
Bilibili
Hong Kong
MyTV Super
Now E
HMVOD
India

Jio Cinema
SonyLIV
Zees
Indonesia
Vidio

MNC Video

U Next
Abema

Hulu Japan
DAZN

Korea
TVING

Wavve
Coupang Play
Malaysia
Astro Go
Sooka

New Zealand
Sky Sport Now
Neon
Philippines
iWantTFC

Singapore
StarHub TV/Premier+
meWatch
Taiwan
FriDay
MyVideo
Hami Video
Thailand
TruelD

AIS Play
Monomax
Vietnam
VieOn

FPT Play
TV360

FIXED BROADBAND

Australia
Telstra

TPG Group
Optus

China

China Mobile
China Telecom
China Unicom
China Broadcast Network
Hong Kong
HKT/PCCW
HKBN

HGC Broadband
i-Cable

India

Jio

Airtel

BSNL

Indonesia
IndiHome
XL Axiata
I0H
MyRepublic
Japan

NTT
Softbank
KDDI
J:COM
Korea
Korea Telecom
SK Telecom
LG U+
Malaysia
™

Maxis

CelcomDigi

New Zealand
Spark NZ
One NZ
2degrees
Philippines
PLDT
Converge
Globe
Singapore
StarHub
Singtel

M1

Taiwan
Chunghwa
Kbro

CNS

TBC

Note: KPIs for YouTube, Netflix, Amazon Prime Video and Disney+ available in all relevant markets

Thailand
AIS

True
Vietnam
Viettel
VNPT
FPT



Datab

Regional Summary

Video Industry Revenue
(USS$ mil)

Online Video Industry Revenue

(US$ mil)

Vietnam
Total APAC
Total APAC ex-China

Total APAC
Total APAC ex-China

34,039
13,109

7017
56,710

475
k-l
220
632
a8
542
37,187
15810

8234
60,247
1,047
10,334
24%
28,573
10,305
1313

8811
60,906
1,108
11,349
2,560
29342
11,106
1,351
1338
1,503
804
2,761
1804
1774
136,512
75,607

4,931
25636
390
2958
1129
8578
3410
335
681
519
1
853
3
647
51222
25,586

9,102
64,325
1,108
"9
25
272

730
615
an
1,028
858

699
57,858
29,295

9,555
66,549
1112
11,662
2817
29,981

ase & Country Models

10055 10562 10,821
67003 68012 68939

1,145 1344 1,190
14,450

272 29083 3112
30619 31273 31745
12613
1374 1416 1463
1384 1407 1420
1714 1810 1,864

7% 812 816

12083 13076 14018
4568 5002 5487
513 511 625

1,170
69,538

1,208
15,208

3287
32,168
12812

11,353
70313
1216
15,931
3388
475
12,976
1,535
1426
1934
814
37
2284
2,180
160,939
90,625

37831
634

87
2445
15,560

968

712
1014
1,002

559
1479
1,567
1,149

87,864
50,034

Market Deep-dives

CAGR
201924 202420 Unit 2019 2020 2021 2026 2028 2029 | % CAGR 2024-29
64%  35% Posulation 0005 25,349 25,517 25,782 25,988 26,775 26974 27,168 27,363 0%
0% 11%  Growth % - % % % 1% % % 1%
12%  18%  Households 0005 5.5 5,575 5,645 9,705 9.9% 5,985 10,080 10,095 0.6%
44%  64% X Growth % - % % % 1% % % 1%
4% 5.3%
26%  1.6% Seosdband Universe Units | 2020 2028 CAGR 2024
70%  25% Fiued Broadband Subs mil. 756 76 &8 90 22%
02%  25% X Growth % % % ™
44% 10% ADSL mil. 14 09 01 00 00 ) a0 100.0%
2% 3% % Growth % 35% 40% 3% 100% n n
06%  06% Gable mil. 13 19 15 17 17 16 16 29%
0% 15% % Growth % 3% % % % % 2%
24%  34% FTTx mil a3 a8 64 67 69 71 74 3%
02%  38% % Growth % - % 5% a% % ™ %
34%  22%  Pen of Fixed Brosdband a5 % of Hets % 80% 0% 83% 5% 6% % %
38%  3.0%  Monthly Fixed Broadbund ARPU uss i) Y] 38 379 179 379 379 379
USSmil_| 33609 34902 34290 36994 37801 3.859.7 39474 40583 2%
X Growth % i % % x % % ™ %
CAGR Mcbile Subs mil. 20 270 03 n7 302 305 308 311 314 1.0%
2019-24 202420 X Growth % - 3% % % 1% % % 1% %
195%  7.3% 6 mil. 00 .0 00 0 00 ) 0 [ ) 0.0%
7%  44% % Growth % ) ™ n na ) m n n
107%  54% % mil. 33 27 13 11 00 00 00 a0 a0 0.0%
206%  156% % Growth % 30% 2% 1% n - ™ [ n
218% 9.5% mil. 239 236 236 236 145 131 14 100 85 -141%
20.3% 7.3% % Growth % : 1% o% o% -18% -12% S13% 3% -15%
203% 7% [ mil. 02 07 24 40 153 174 194 201 29 185%
214%  96% % Growth % - n5% A% % 3% 1% 1% % 3
16.1%  54%  Prepaid Share of Mobile Subs % % 35% 35% % 3% 3% 9% % W%
220%  7.6%  Postpaid Share of Mcbile Subs % 63% 5% S% &% 62% 62% 1% 61% 61%
14BN 59% il %3 270 23 ny 302 305 0.8 311 314 10%
163%  53% X Growth % - % % % 1% % % % 1%
199%  B8.0%  Pen of Mobie Broadbaed as % of Pop. % 106% 105% 106% 110% 11e% e 8% 115% 115%
60%  7.8%  Monthly Mobie Broadband ARPU Us§ 172 172 198 202 0.7 210 213
134% 6.6% Mobile Broadband Revenve USS$ mil. 54125 5,556.7 7,140.1 73544 76120 78074 7,996 9%
20.4% 8.6%
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Pricing & Packaging Database

Online Video Packagings Pay-tv Packagings

PLATFORM MODEL TIER PRICE (AUD) :;if_ PARTNER  PARTNERSHIP TYPE PACKI/PRICING NOTES
Ads 1mo 9.99
Amazon Prime Video | SVOD No Ads 1mo 12.98 30d  |Fetch, Foxtell STB Integration na na Fetch TV Foxtel
12mo 79.00
Ads 1mo 9.99 A
Amazon Prime Video | SVOD No Ads 1mo 12.98 30d Optus Carrier Billing Free 6 month trial to new na
Free Trial subscribers
12mo 79.00 Channels Summary Channels Summary
Ads 1mo 9.99 Carrier Bilin
Amazon Prime Video | SVOD No Ads 1mo 12.98 30d Telstra T8 Msration na na Total # of . Total # of
12mo 79.00 ° Channels 120 Channels 104
mo 699
Acon TV Svob 12mo 69.00 ™ na e e e # HD 7 # HD 2
Tmo 899
AMC Plus Ssvop e oyt 7d na na na na PSS . 45D o0
mo 12.99 Free Trial Free 3-month trial with eligible dr
Aple TVE SvoD 12mo 120.99 7d Telstra STB Integration na purchase direct from Apple FTA/Freeview o
mo 12.99 - Free 3-month trial with eligible dr Channels 5=
Apple TV+ svob 12mo 120.99 7d Fetch STB Integration na purchase direct from Apple
Standard 1mo 13.99
Standard 12mo 139.99 R . .
’ Carrier Bilin # of Price Range # of Price Range
Disney+ svop Premium 1mo 17.99 na Fetch sT8 m'egmmgn na na Channel Packs  # of Packs ) ) e Channel Packs  # of Pac . 8
Premium 12mo 179.99 Channels (US$) Channels (US$)
Exira Member 7.99
Entry Level 4 5-19 4.0 Base Pack 1 60 48.7
Standard 1mo 13.99
Standard 12mo 139.99 S d-Rance o .d Packs - c
Disney+ SvoD | Premium 1mo 17.99 na Foxtel STB Integration na na Mid-Range 1 44 13-3 Bundled Packs 4 69-79 44.7-65.3
Premium 12mo 179.99
Extra Member 7.99 Add-On Packs 2 3-4 10.1 Add-on packs 2 9-10 16.7 - 20.0
Standard 1mo 13.99 R ~
Standard 12mo 139.99 Carrier Billing ngf:r:g\ayrg\a:;:ly, A'dd on - 4 4.7-6.7 Add-on - 2 15.3
Disney+ SvoD Premium 1mo 17.99 na Telstra " pricing. na Channel channels
" STB Integration 3 months subscription for
Premium 12mo 179.99 5,000 Telstra Plus points.
Exira Member 7.99 - points.
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https://tv.apple.com/
https://tv.apple.com/

Country Profiles
Key Highlights & Sectors Analysis

Key Highlights Television Broadband Online Video

Asia Pacific Video & Broadband Industry
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ABOUT US

‘media partners asia

Media Partners Asia (MPA), established in 2001, is a leading independent provider of advisory,
consulting and research services, focusing on media and telecoms in Asia Pacific. MPA reports and
products drive business planning for our key clients in Advertising, Broadcasting, Content
Production, Online Video and Telecoms sectors. MPA also operates ampd, launched in 2019. ampd
measures digital activity in 10 markets using proprietary software, focused on video, content,
advertising and connectivity with detailed insights. MPA has been involved in capital raising and due
diligence for M&A activity in APAC with numerous transactions while also operating as an IC
(Independent Consultant) in the IPOs of media and telecoms companies. MPA hosts and operates
APOS, the leading annual summit for Asia’s entertainment industry with global impact.

To find out more about Asia Pacific Video & Broadband Industry 2025 or to buy the report
please contact:

Lavina Bhojwani, lavina@media-partners-asia.com



