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ASIA PACIFIC ADVERTISING TRENDS 2023

Overview

This report assesses and projects key advertising trends across all major media in 14 Asia Pacific markets with a focus on
television, including free and pay-TV and Internet advertising, including search, display and video. Market analysis is
provided with dashboard models tracking net advertising expenditure after discounts across TV, Internet, UGC/ social
video, Premium Online Video, Print including newspapers and magazines, Radio and OOH media.

Market Coverage
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DASHBOARDS

DASHBOARDS AND PIVOT TABLE 

Market Comparison: Advertising Value

Market Comparison: Advertising Share

PIVOT TABLE
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COUNTRY MODELS

COUNTRY MODELS

Australia Advertising -- By Media (in US$, constant 2023 exchange)

Australia Advertising Annual Growth

Australia Advertising Market Share

Australia Advertising -- By Media (in A$)

Australia Advertising -- By Media (Based on current US$, fluctuating annualized exchange rate)



Asia Pacific Advertising Trends 2023

MARKET PROFILE
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MARKET OVERVIEW

TV Internet Print OOH Radio Cinema

2023 2028

TV Internet Print OOH Radio Cinema

2028

2023

2022

2021

TV Internet Others

US$14.5 bil.

US$15.6 bil.

US$15.9 bil.

US$19.5 bil.

TV Internet Others

Market Share by Media

Macro & Net Advertising Growth

Real GDP Growth Total Advertising TV Internet Print OOH Radio Cinema

2022 2023 2028 CAGR 2023-282022 2023 2028 CAGR 2023-28

Real GDP Growth Total Advertising TV Internet OOH Radio CinemaPrint

Advertising Revenue
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MARKET ANALYSIS 

Macro

§ Australia's real GDP is expected to grow by 1.6% and 1.7%, respectively, in 2023 and 2024. Household consumption growth is slowing down, with small growth in essential 
spending  offset by falls in discretionary spending. 

§ Investment activity improved at the start of this year. The labour market remains in a tight position with employment growth likely to slow down this year.

§ Consumers face a tougher outlook. Household consumption increased by only 0.2% Q/Q in Q1 2023. There gap between discretionary and essential spending is growing 
wider. As savings rates have now fallen below pre-pandemic levels, the  scope for households to fund consumption by saving less is limited. 

§ That said, a tight labour market and rising wage growth is expected to support incomes and stronger consumption growth in 2024.

Media

§ Australia’s ad market has had a relatively buoyant and resilient 2021-23. Macro challenges have weighted heavily on the ad economy in 2023 but the market is still expected to 
see 1.9% growth this year before a rebound to 5.4% growth in 2024, buoyed by the 2024 Paris Olympics and state elections in Queensland, Northern Territory and the ACT. A 
federal election is due by May 2025 and should generate strong government ad spending.

§ OOH media, radio and digital advertising continue to lead growth. Increasingly, more advertiser budgets are shifting away from traditional TV and radio and into digital video 
and audio, which will be further fueled by the launches of new hybrid audience measurement across both channels.

§ Total digital’s share of the market is set to grow from 71% in 2023 to 81% by 2028. Video continues to grow its share of digital ad dollars, reaching an estimated 24% in 2023. 
Within digital video, BVOD platforms are driving the premium AVOD category, bolstered by broadcasters Nine, Seven, Foxtel, Ten and others along with the availability of 
premium ad inventory on SVOD players Netflix and Binge. The total premium AVOD category is expected to generate net revenues of US$1.3 bil. by 2028, a CAGR of 21% 
from 2023.  

§ The majority of all outdoor media revenue is now digital. In addition, an increasing number of agencies advertisers are programmatically buying digital OOH. Travel & 
automotive particular categories continue to capitalize on growing consumer confidence and have increased their ad spends in 2023 with digital and OOH benefiting.
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NET ADVERTISING 

Net Advertising Revenue 
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2018                   2019                  2020                  2021                  2022                  2023          2024                  2025                  2026                   2027                  2028  

12,886 12,825 12,081 14,544 15,614 15,903 16,765 17,564 18,341 18,893 19,453Total (US$ mil.)
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Net Video Advertising Revenue 

VIDEO ADVERTISING
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TV Online Video

2018                   2019                  2020                  2021                  2022                  2023          2024                  2025                  2026                   2027                  2028  

4,198 4,284 4,084 4,984 5,334 5,315 5,688 5,859 6,057 6,193 6,360Total (US$ mil.)
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Net Premium Online Video and TV Advertising Revenue 

PREMIUM ONLINE VIDEO AND TV ADVERTISING
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TV Premium Online Video
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3,216 3,122 2,802 3,294 3,328 3,140 3,180 3,105 3,117 3,073 3,110Total (US$ mil.)


