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Overview

This report assesses and projects key advertising trends across all major media in 14 Asia Pacific markets with a focus on
television, including free and pay-TV and Internet advertising, including search, display and video. Market analysis is
provided with dashboard models tracking net advertising expenditure after discounts across TV, Internet, UGC/ social
video, Premium Online Video, Print including newspapers and magazines, Radio and OOH media.
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DASHBOARDS AND PIVOT TABLE

DASHBOARDS

Market Comparison: Advertising Value
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Market Comparison: Advertising Share
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PIVOT TABLE

Medium

Sum of Value in US$ mil. (2023 constant exchange rate)
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COUNTRY MODELS

Australia Advertising Annual Growth

Australia Advertising -- By Media (in A$)
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MARKET PROFILE
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MARKET OVERVIEW

Advertising Revenue Market Share by Media
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Macro & Net Advertising Growth
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MARKET ANALYSIS

Macro
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NET ADVERTISING

Net Advertising Revenue
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VIDEO ADVERTISING

Net Video Advertising Revenue
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PREMIUM ONLINE VIDEO AND TV ADVERTISING

Net Premium Online Video and TV Advertising Revenue
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