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The market for online video in Asia Pacific is entering its second phase of growth. The region
remains the largest growth contributor to global online video customers and users today and is
emerging as a significant contributor to revenue growth. The APAC online video industry is
projected by MPA to grow at an 8% CAGR to reach US$73 bil. in 2027. Ex-China, the APAC
online video industry will grow 24% in 2022 to reach US$26 bil. in revenue. Ex-China APAC
online video revenues are forecast to grow at a CAGR of 11% to US$43 bil. by 2027.

This comprehensive report reviews the key trends shaping the fast-moving online video and

broadband industries across 14 Asia Pacific markets with analysis of:

Online video subscribers and ARPUs

«  SVOD subscription revenues

» UGC/ social video, premium AVOD and total internet advertising revenues

 SVOD household penetration and average number of services per household

» SVOD & AVOD revenue market share across key operators and markets

» Mobile & home broadband penetration and subscribers by technology & ARPUs

 Online video distribution, pricing & packaging, telco partnerships & integrations across more
than 100 operators



REPORT COVERAGE — DECODING ONLINE VIDEO IN ASIA PACIFIC
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ONLINE VIDEO PLATFORMS

4qTV

7plus
9Now

ABC iView
AbemaTV
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Apple TV+
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ONLINE VIDEO, TELCO UNIVERSE & COVERAGE
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TRACKING LEADING VOD PLATFORMS AND KPIs

COUNTRY MODELS PRICING & PACKAGING INFORMATION
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TRACKING LEADING VOD PLATFORMS AND KPIs

ONLINE VIDEO INDUSTRY ECONOMICS

|

LEADING ONLINE VIDEO PLATFORMS BY APAC REVENUE



MARKET ANALYSIS — ONLINE VIDEO
ANALYSIS BY MARKET — SVOD SUBSCRIBER & HOUSEHOLD PENETRATION PROJECTIONS, SVOD & AVOD MARKET SHARES
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MARKET ANALYSIS — BROADBAND
ANALYSIS BY MARKET — FIXED & MOBILE BROADBAND KPIs

FIXED BROADBAND SUBS SHARE BY TECHNOLOGY
FIXED BROADBAND PENETRATION OF HOUSEHOLDS
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ABOUT MEDIA PARTNERS ASIA

‘MF’A MEDIA PARTNERS ASIA

Media Partners Asia (MPA), established in 2001, is a leading independent provider of advisory, consulting and research services, focusing on
media and telecoms in Asia Pacific and the Middle East. MPA also operates AMPD, launched in 2019. AMPD measures digital activity in 13 global
markets using proprietary software, focused on video, content, advertising and connectivity sectors with detailed consumer and content insights.
MPA has been involved in due diligence for M&A activity in APAC with numerous local and cross border transactions while also operating as an IC
(Independent Consultant) in the IPOs of media and telecoms companies. MPA hosts and operates APOS, the leading annual summit for Asia’s TMT
industry with global impact.

To find out more about Asia Pacific Online Video & Broadband Distribution 2022 or to buy the report please contact
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