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VIETNAM – SUMMARY 

Video content investment reached US$458 mil. in 2022, up 4% Y/Y. Television contributed 91% of total investment,
while online video and film received 3% and 7% respectively. The rise in video content investment is largely due to more
local movie releases. At US$14 mil., investment in online video content remains low as rampant piracy inhibits foreign
investment.

Television. Vietnam has 19 mil. TV households (TVHHs). 71% of TVHHs subscribe to pay-TV services which are
frequently bundled with broadband. The channel landscape consists of 124 FTA, 69 local cable and satellite (C&S) and
57 international pay channels. FTA captured 60% audience share in 2022, up 2% Y/Y. Vietnam Television (VTV), Vinh
Long Television (THVL), Ho Chi Minh Television (HTV), and DatVietVAC channels account for half of TV viewership.
SCTV and VTVCab operate many of the leading local pay channels.

TV Viewership. FTA and C&S ratings declined for a fifth consecutive year. Dramas drive 37% of FTA viewership,
followed by general interest (21%) and entertainment (19%). VTV1 and VTV3 topped audience shares in 2022, with
affiliated VTV Film Centre (VFC) producing popular series. VTV6 sports, particularly the SEA Games and AFC, swept the
top 25 FTA programs. C&S audience demand is drama dominant. VTVcab 16’s International Friendly Football Matches,
and VTC7 dramas dominated the top 25 pay-TV programs.

Online Video. 67% of Vietnam’s population is online, of which 85% streamed some online video in Q1 2023. Vietnam
remains an AVOD driven market, with YouTube and TikTok commanding 97% of measured online video consumption in
Q1 2023. In the premium video category, local AVOD and freemium services account for over 60% of viewership. Only a
fifth of online video users used premium VOD platforms in Q1 2023, the lowest among reported markets.

In terms of subscribers, FPT Play and Netflix are Vietnam’s only scaled SVOD services. Korean dramas are a core
engagement and subscription driver for Netflix, while FPT Play provides access to pay-TV channels, HBO Go content,
sports as well as local, Asian and Western movies and series, and anime. Several local AVOD and freemium services,
including VTV’s AVOD services, Viettel’s TV360 and DatVietVac’s VieOn compete with varying combinations of local
FTA channels, sports and premium US and Asian entertainment.

Vietnam hosts a varied content production landscape. Broadcasters generally produce news in-house, while talk and
variety are outsourced to independent production houses under time rental or commissioning deals. VTV produces its
best dramas in-house at VFC. Most other channels license dramas. The independent TV production landscape is large
and diverse, led by media conglomerate DatVietVAC with multiple production units. CJ ENM, HK Film, CGV, Galaxy
Media and Lotte are all significant local film producers. Vietnam is Asia’s second largest format market after India, with 30
active formats in 2022.

The theatrical sector bounced back with box office revenue of US$121 mil. in 2022, ~87% of 2019’s. 35 local films
were released, accounting for 24% of total box office. Hollywood blockbusters, Galaxy’s local period piece Em Va Trinh,
CJ ENM drama Bay Ngot Nao, Korean comedy 6/45 and Thai Love Destiny led admissions.
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VIETNAM – INDUSTRY OUTLOOK

Television. The outlook for leading FTA channels is finally stabilizing with declines in ratings slowing. Going forward,
viewership and ad revenues will continue to accrue to VTV, HTV, THVL and DatVietVAC channels, which account for half
of TV viewership. Subscale programming budgets, challenging ad dynamics and, with pay-TV channels, low ARPUs
degrade the outlook for other channel operators.

Online Video. The industry is expected to remain AVOD-driven. While YouTube is the leader, TikTok is expected to
overtake it in late 2023. Despite high fibre broadband speeds and CTV penetration, SVOD remains nascent and lags
peer markets. Foreign investment in impactful, high-quality local programming is limited by rampant piracy.

Theatrical. With 2022 box office revenues down only 13% from 2019, a full recovery of the film sector is expected.
Second window OTT demand will buoy the local film sector with CJ ENM, CGV, Lotte and Galaxy Entertainment all
investing and benefiting.
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VIETNAM – TELEVISION: SIZE AND STRUCTURE

The TV landscape consists of 19 mil. TVHHs with 71% pay-TV penetration. Despite the high pay-TV penetration, FTA
captures the bulk of viewership. Pay-TV services are utility priced and are frequently bundled with broadband.

There are 250 channels broadcast in Vietnam including 124 FTA national, provincial and local channels, 69 local C&S
channels and 57 international pay channels. The international channel count is down from 71 the prior year as
international channels rationalized, the Ministry of Information and Communications (MIC) limited channel license
renewals and as platforms looked to reduce costs.

Half of TV viewership is concentrated in VTV, HTV, THVL and DatVietVAC channels. Most provinces broadcast their
own channels with local news being the only real draw. The commercial importance of the provincial and local channels
is limited.

There are several key channel groups.

Vietnam Television (VTV) is the national broadcaster. It broadcasts a bouquet of channels domestically including VTV1
(mainly news and factual, but some dramas too), VTV2 (education and culture), VTV3 (general entertainment), VTV5
(local culture with 1 national feed and 2 regional feeds), VTV6 (youth and sports – the channel ceased broadcast in late
2022), VTV Can Tho (Mekong Delta), VTV8 (Central Vietnam) and VTV9 (greater Ho Chi Minh City). Popular AFF
football was aired on VTV6 and has since been transitioned to VTV Can Tho. Measured group audience share was 27%,
up 2 points from the previous year.

Ho Chi Minh City Television (HTV) is based in Ho Chi Minh City and broadcasts 5 channels – HTV1, HTV2, HTV3,
HTV7, and HTV9. HTV7 is its flagship channel. Leading media conglomerate DatVietVAC programs and monetizes
HTV2, which is branded Vie Channel. HTV group audience share, which excludes HTV2, was 10%.

Vinh Long Television (THVL) broadcasts THVL1 and THVL2. THVL1 is its key channel. Group audience share was 9%
in 2022, up 1 point from the prior year.

Media conglomerate DatVietVAC programs and monetizes HTV2 which is branded Vie Channel. Its other business lines
include Vietnam’s largest independent producer, video streamer VieOn as well as advertising and media agency
business lines.

Pay-TV platforms VTVcab and SCTV maintain significant channel portfolios as does VTC. Most pay channels are
licensed for specific genres.
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VIETNAM – TELEVISION: SIZE AND STRUCTURE

TV Audience Share by Platform
(CY2022) 

Monthly TVR
(CY2022) 

Source: Kantar Media Vietnam
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Continuing a trend, FTA’s share of viewership grew from 58% in 2021 to 60% in 2022. The bulk of TV ad revenues flow
to the key FTA broadcasters including VTV, HTV, THVL and media conglomerate DatVietVAC. Not surprisingly, these
channels invest in better programming.

For at least the 5th straight year FTA and C&S ratings declined. FTA ratings declined from 5.6 in 2021 to 5.5 in 2022 and
the rate of decline has slowed appreciably. C&S ratings contracted from 4.1 to 3.7 over the same period. Consistent with
previous years, C&S ratings declines were more severe than FTA’s as low ARPUs and limited ad revenues challenge
the sector.
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VIETNAM – TELEVISION: GENRES

Audience Share by Genre – Pay-TV (CY2022)

Source: Kantar Media Vietnam

TVR by Genre (CY2022)

On FTA, the 4 most viewed genres are series, general interest, entertainment and news with genre shares of 37%, 21%,
19%, and 13% each. The general interest category is broad and includes news bulletins, public announcements,
animation and travel. Genre shares are consistent with 2021. Top rating genres were series, movies and sports. Popular
series are domestic productions often made by VFC. VFC drama quality is generally decent. Lighter dramas are aired on
HTV and THVL.

C&S viewership remained very drama-centric with series capturing 2/3s of viewership. General interest and
entertainment generated shares of 11% and 8% respectively. C&S genre shares were fairly consistent with prior years.
Despite drama’s high genre share, average series ratings are not especially high which is indicative of high volumes
broadcast. Sports, movies and lifestyle all rate above average on pay-TV.

With its expansive channel landscape, Vietnam is Asia’s second largest format market after Thailand. In total, 30 formats
were licensed or aired in 2022, per Content Asia. NBCUniversal, Fremantle, Sony and Workpoint are all active.

News Filler

Audience Share by Genre – FTA (CY2022)
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VIETNAM – TELEVISION: CHANNEL SHARES

Audience Share – Top 15 FTA Channels (CY2022)
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For the first year since 2017, VTV1 was Vietnam’s most watched channel with an audience share of 10%. It airs news,
factual and some dramas. VTV3 is the state-owned broadcaster’s general entertainment channel and it ranked #2 with a
9% audience share. THVL1 airs comedy and lighter general entertainment popular with southern audiences. HTV7
broadcasts general entertainment, including local and Asian movies plus some sports. DatVietVAC’s Vie Channel
programs and monetizes HTV2, with some content produced at DatVietVAC production units.
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VIETNAM – TELEVISION: TOP 2022 TITLES (FTA)

Source: Kantar Media Vietnam

Rank Title Genre Channel TVR Audience Share

1 SEA Games 31 - Men's football - 2nd half / U23 Vietnam - U23 Thailand Sports VTV6 12.8 33%

2 AFC U23 Asian Cup 2022 - 2nd half / U23 Vietnam - U23 Malaysia Sports VTV6 12.7 38%

3 SEA Games 31 award ceremony - Men's football General Interest VTV6 12.5 33%

4 SEA Games 31 - Men's football - 1st half / U23 Vietnam - U23 Thailand Sports VTV6 12.0 32%

5 SEA Games 31 – Men’s football / U23 Vietnam - U23 Thailand Sports VTV6 12.0 32%

6 AFC U23 Asian Cup 2022 - 1st half / U23 Vietnam - U23 Malaysia Sports VTV6 12.0 37%

7 AFC U23 Asian Cup 2022 / U23 Vietnam - U23 Malaysia Sports VTV6 11.9 36%

8 AFC U23 Asian Cup 2022 Analysis Sports VTV6 11.6 34%

9 AFF U23 Championship 2022 - 2nd half / U23 Vietnam - U23 Thailand Sports VTV6 11.5 34%

10 AFF Mitsubishi Electric Cup 2022 - 2nd half / Vietnam - Malaysia Sports VTV Can Tho 11.1 34%

11 AFC U23 Asian Cup 2022 - 2nd half / U23 Vietnam - U23 Korea Sports VTV6 11.0 33%

12 AFC U23 Asian Cup 2022 - 1st half / U23 Vietnam - U23 Saudi Arabia Sports VTV6 10.8 72%

13 AFF U23 Championship 2022 / U23 Vietnam - U23 Thailand Sports VTV6 10.2 31%

14 AFF U23 Championship 2022 - 1st half / U23 Vietnam - U23 Thailand Sports VTV6 10.0 31%

15 AFC U23 Asian Cup 2022 / U23 Vietnam - U23 Korea Sports VTV6 9.9 30%

16 AFC U23 Asian Cup 2022 / U23 Vietnam - U23 Saudi Arabia Sports VTV6 9.7 74%

17 AFF Mitsubishi Electric Cup 2022 - 2nd half / Singapore - Vietnam Sports VTV Can Tho 9.6 28%

18 AFF Mitsubishi Electric Cup 2022 - 1st half / Vietnam - Malaysia Sports VTV Can Tho 9.5 30%

19 AFC U23 Asian Cup 2022 analysis Sports VTV6 9.5 75%

20 AFC U23 Asian Cup 2022 - 1st half/ U23 Vietnam - U23 Korea Sports VTV6 9.5 29%

21 AFC U23 Asian Cup 2022 - 2nd half / U23 Vietnam - U23 Saudi Arabia Sports VTV6 9.4 84%

22 AFC U23 Asian Cup 2022 Analysis Sports VTV6 9.2 28%

23 AFC U23 Asian Cup 2022 - 1st half / U23 Vietnam - U23 Thailand Sports VTV6 9.0 42%

24 AFF U23 Championship 2022 Analysis Sports VTV6 8.8 26%

25 SEA Games 31 - Women's football - 2nd half / Vietnam - Thailand Sports VTV6 8.8 27%

Sports, mainly AFC under 23 football and Southeast Asia Games, primarily aired on VTV6, dominated top 25 FTA titles
in 2022. During the Southeast Asia Games, peak ratings were 12.8 with an audience share of 33%. In late 2022, VTV6
was closed with popular football matches moving to VTV Can Tho.
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VIETNAM – TELEVISION: TOP 2022 TITLES (PAY-TV)

Source: Kantar Media Vietnam

World Cup matches on VTVcab 16 and series on VTC7 dominated top 25 C&S titles. The top-rated C&S International
Friendly Football Match had peak TVR of 3.0 and an audience share of 11%.

Rank Title Genre Channel TVR Audience Share

1 International Friendly Football Match - 2nd half / Vietnam - Afghanistan Sports VTVcab 16 – ON FOOTBALL 3.0 11%

2 International Friendly Football Match - 1st half / Vietnam - Afghanistan Sports VTVcab 16 - ON FOOTBALL 2.5 9%

3 International Friendly Football Match / Vietnam - Afghanistan Sports VTVcab 16 - ON FOOTBALL 2.5 9%

4 Pretty Li Huizhen (ep 40) Series VTC7 - TodayTV 2.3 8%

5 Pretty Li Huizhen (ep 35) Series VTC7 - TodayTV 2.2 7%

6 Bố là tất cả (ep 61) Series VTC7 - TodayTV 2.1 8%

7 Pretty Li Huizhen (ep 1) Series VTC7 - TodayTV 2.1 7%

8 Please Feel At Ease Mr. Ling (ep 19) Series VTC7 - TodayTV 2.1 8%

9 Pretty Li Huizhen (ep 30) Series VTC7 - TodayTV 2.0 7%

10 Bố là tất cả (ep 45) Series VTC7 - TodayTV 2.0 7%

11 General's Lady (ep 8) Series VTC7 - TodayTV 2.0 8%

12 Way Back Into Love (ep 20) Series VTC7 - TodayTV 2.0 7%

13 General's Lady (ep 2) Series VTC7 - TodayTV 2.0 7%

14 Please Feel At Ease Mr. Ling (ep 16) Series VTC7 - TodayTV 2.0 7%

15 The Wolf (ep 49) Series VTC7 - TodayTV 2.0 7%

16 Please Feel At Ease Mr. Ling (ep 12) Series VTC7 - TodayTV 2.0 7%

17 Please Feel At Ease Mr. Ling (ep 24) Series VTC7 - TodayTV 2.0 7%

18 Please Feel At Ease Mr. Ling (ep 17) Series VTC7 - TodayTV 2.0 7%

19 The Wolf (ep 48) Series VTC7 - TodayTV 2.0 7%

20 Pretty Li Huizhen (ep 29) Series VTC7 - TodayTV 1.9 7%

21 Wanthong (วนัทอง) (ep 7) Series VTC7 - TodayTV 1.9 7%

22 Pretty Li Huizhen (ep 3) Series VTC7 - TodayTV 1.9 7%

23 Anh Yêu Em Được Bao Lâu (ep 13) Series VTC7 - TodayTV 1.9 6%

24 Bố là tất cả (ep 43) Series VTC7 - TodayTV 1.9 7%

25 Wanthong (วนัทอง) (ep 32) Series VTC7 - TodayTV 1.9 8%
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VIETNAM – ONLINE VIDEO VIEWERSHIP: Q1 2023

Total Online Video Viewership 
Total Hours:

Premium Video Viewership 
Total Hours: 

Premium Video Consumption by Genre Premium Video Consumption by Origin 

Vietnamese internet users streamed 5.3 bil. hours of video content in Q1 2023. 85% of Vietnam’s 65.6 mil. internet
population accessed VOD online in Q1 2023, with the average VOD user spending 1.3 hours per day with streaming
services.

YouTube remains the leader in online video consumption and reach in Vietnam, with 51.8 mil. MAUs capturing nearly
half of all online video viewership in Q1 2023. TikTok continues to gain on YouTube in viewership share, up 10 points
Y/Y to 47% in Q1 2023.

Premium video usage is low in Vietnam, with only 21% of OTT users accessing non-UGC services. The premium video
category maintained 4% of online video viewership, led by Netflix. A number of local players – VTV’s AVOD services,

Note: Platforms covered include Netflix and iQIYI.
Source: AMPD Research
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VIETNAM  – ONLINE VIDEO: KEY PLAYERS

YouTube leads online video reach and viewership with 51.8 mil. MAUs driving 49% of total online video streaming in Q1
2023. YouTube viewership is largely long-tail and unclassified. Among classified categories, kids content and local
content creators (gaming, vloggers, comedy) drive significant viewership. The average user spends 1.2 hours per day
with the platform.

TikTok had 34 mil. MAUs in Q1 2023, with share of online video viewership close to YouTube, at 47%. TikTok users
trend slightly younger than the average VOD user, with 38% under 25. TikTok leads engagement online, with the
average user spending 1.5 hours per day with the service.

Netflix leads premium VOD viewership with an estimated 300,000 subscribers, though MAUs are much larger at 3.6 mil.
due to password sharing and piracy. Netflix’s Korean dramas are a core engagement and subscription driver in Vietnam.

VTV Go and VTV Giai Tri serve as catch-up and channel livestreaming platforms for VTV’s array of FTA channels,
including leading national channels VTV1 and VTV3. With 3.4 mil. MAUs, VTV’s VOD platforms captured 20% of
premium video streaming and the average user spent 0.6-0.8 hours per day with the services.

Viettel’s TV360 had 2.4 mil. MAUs in Q1 2023, driving 16% of premium video viewership. The service offers local linear
channels, HBO Go content, and global entertainment including dramas and movies from the US, China, Korea and
elsewhere. Data-free streaming for Viettel customers and a strong sports offering, particularly international football, drive
TV360’s popularity. TV360 users skew male (68%) and spend an average of 0.9 hours per day with the service.

DatVietVAC’s VieOn drove 10% of premium video viewership with 1.3 mil. MAUs and 75,000 subscribers in Q1 2023.
VieOn streams a large variety of content from the US, Korea, China, Thailand and local productions. HBO Go is available
as an add-on. VieOn users skew female (69%), spending an average of 1.1 hours per day with the service.

FPT Play is Vietnam’s largest SVOD platform with an estimated 809,000 mil. subscribers driving 4% of premium video
consumption. It provides pay-TV channels, HBO Go content as well as local, Asian and Western movies and series,
sports and anime. FPT Play had 1.6 mil. MAUs in Q1 with the average user spending 0.7 hours per day with the platform.
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VIETNAM  – ONLINE VIDEO: KEY PLAYERS

Note: Average exchange rate of US$1=VND23,408
Paying subs as of 2022; monthly active users as of Q1 2023.

Total and First Title Viewership by Content Type – Q1 2023
(First title refers to viewership of new/returning users after 28 days of inactivity)

Netflix

Total First-Title

iQIYI 

Total First-TitleTotal First-Title Total First-Title

Source: AMPD Research
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Rank Title Type Genre Origin Platform

1 The Glory Series Crime & Thriller South Korea Netflix

2 Junji Ito Maniac: Japanese Tales of the Macabre Series Anime & Adult Animation Japan Netflix

3 Sex/Life Series Comedy United States Netflix

4 Unlocked Movies Crime & Thriller South Korea Netflix

5 Single’s Inferno Series Reality, Talk & Variety Shows South Korea Netflix

6 Alice In Borderland Series Science Fiction & Fantasy Japan Netflix

7 In the Name of God: A Holy Betrayal Series Documentary South Korea Netflix

8 Too Hot To Handle Series Reality, Talk & Variety Shows United States Netflix

9 The Interest of Love Series Drama & Romance South Korea Netflix

10 Blind Shaman Series Science Fiction & Fantasy Vietnam Netflix

11 My Father is a Playboy Movies Comedy Vietnam Netflix

12 Detective Conan: The Culprit Hanazawa Series Anime & Adult Animation Japan Netflix

13 Spider-Man: No Way Home Movies Science Fiction & Fantasy United States Netflix

14 We Have a Ghost Movies Comedy United States Netflix

15 Our Beloved Summer Series Drama & Romance South Korea Netflix

16 Hunt Movies Action & Adventure South Korea Netflix

17 Hellbound Series Action & Adventure South Korea Netflix

18 Extracurricular Series Drama & Romance South Korea Netflix

19 Camellia Sisters Movies Drama & Romance Vietnam Netflix

20 After Ever Happy Movies Drama & Romance United States Netflix

21 The Next 365 Days Movies Drama & Romance Poland Netflix

22 The Makanai: Cooking for the Maiko House Series Drama & Romance Japan Netflix

23 365 Days: This Day Movies Drama & Romance Poland Netflix

24 Spy x Family Series Anime & Adult Animation Japan Netflix

25 Kumanthong 2: Jackpot Island Series Horror Vietnam Netflix

VIETNAM – CONTENT DEMAND: TOP 25 TITLES (Q1 2023)

Source: AMPD Research

Source: AMPD Research
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VIETNAM  – THEATRICAL 

Box Office Summary (2022)

Total Gross Box Office (US$ mil.)

% Foreign

% Local

Total Admissions (mil.)

Number of Releases

# Foreign

# Local

Average ticket price (US$)

Admissions per capita

Theatrical Summary (2022)

The film sector bounced back with box office revenues of US$121 mil., equalling 87% of 2019’s. 239 films were released
including 35 local films with 24% of the total box office. While Hollywood hits Avatar and Doctor Strange topped
admissions, Galaxy’s period piece Em Va Trinh and CJ ENM’s drama Bay Ngot Ngao also placed in the top 10. Korean

Source: Industry Sources

Rank Title Name Release Date Box Office (US$M)
1 Avatar: The Way Of Water 16 December 2022 8.5
2 Doctor Strange In The Multiverse Of Madness 04 May 2022 8.3
3 Minions: The Rise Of Gru 01 July 2022 8.0
4 6/45 23 September 2022 7.4
5 Thor: Love And Thunder 08 July 2022 5.0
6 Em Va Trinh 17 June 2022 4.2
7 Love Destiny: The Movie 09 September 2022 3.6
8 Bay Ngot Ngao 11 February 2022 3.4
9 Black Panther: Wakanda Forever 10 November 2022 3.4
10 Black Adam 21 October 2022 3.1
11 Jurassic World: Dominion 10 June 2022 3.0
12 Chia Khoa Tram Ty 01 February 2022 2.7
13 Nghe Sieu De 25 April 2022 2.6
14 Chuyen Ma Gan Nha 11 February 2022 2.5
15 Emergency Declaration 12 August 2022 2.4
16 Detective Conan: The Bride Of Halloween 22 July 2022 2.3
17 The Batman 04 March 2022 2.2
18 Co Gai Tu Qua Khu 13 October 2022 2.1
19 One Piece Film: Red 25 November 2022 2.0
20 Doraemon The Movie: Nobita's Little Star Wars 27 May 2022 1.9

Top 20 Box Office (2022)

Note: Shading indicates domestic production
Source: Industry Sources
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VIETNAM  – CONTENT CREATION

With 250 channels broadcast in Vietnam, large quantities of content are consumed. VTV1 produces national news while
local news is produced at HTV as well as provincial and local channels. Vietnam’s top dramas are all produced at VTV’s
VFC and are aired mostly on VTV3 and occasionally on VTV1. Talk is increasingly outsourced as independent
production houses are better equipped to manage sets and costs. Variety is usually outsourced via time rental deals.
With the ubiquity of time rental deals, most production houses also have reasonably well-developed ad sales capabilities.
Preferred relationships between producers and channel broadcasters exist.

Key independent producers include:

DatVietVAC is a leading private media conglomerate and the largest independent producer in Vietnam. It operates
multiple production units including Dong Tay Promotion, TKL and M&T Pictures. Dong Tay is strong with variety and
game show formats. M&T Pictures produces sitcoms for THVL and HTV. DatVietVAC also owns local streamer VieOn
and socialized channel HTV2.

Bee Communications was a significant producer of dramas, game shows and music content but has since downsized.

Dien Quan focuses mainly on dramas aired on southern channels such as HTV and THVL.

TV Hub is strong with international and local formats. It produces Shark Tank, Top Chef, Baggage and Casting Call. It
also produces series including She was Pretty.

Mega GS produces drama and formats, including NBCUniversal’s Singer Auction.

Vietnam is Asia’s second largest format market with 30 formats active, per Content Asia. Game shows are the largest
segment.

Key film production studios include CJ ENM, its partner HK Film, its sister company CGV as well as Galaxy Media and
Lotte.

Costs, Revenue & Ownership

Source: Media Partners Asia

Source: Media Partners Asia
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VIETNAM – CONTENT INVESTMENT 

Video Industry Content Costs by Platform

MPA estimates 2022 total content investment at US$458 mil., up 4% from the previous year. FTA and pay-TV account
for over 90% of the total. The increase in 2022 was largely attributable to more local movies being released. The OTT
sector is nascent with the proliferation of pirated content inhibiting foreign investment.

For 2023, MPA projects total industry content investment to contract 2% to US$450 mil. This reflects 1) modest declines
in both FTA and pay-TV programming spend, 2) 11% growth with streaming investment as players like VieOn grow
budgets, and 3) no growth in film investment as inflationary cost increases offset slightly reduced local film release
volumes.
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VIETNAM – VIDEO CONTENT VALUE CHAIN

Source: Media Partners Asia

IN-HOUSE PRODUCTION
§ News

§ Vietnam Television Film 
Center (VFC)

DOMESTIC PRODUCTION 
HOUSES
§ Cat Tien Sa Media

§ DatVietVAC

§ Dien Quan

§ Mega GS

§ TV Hub

§ Others

LICENSING
§ Thaole

§ Format houses: Fremantle, 
NBCU, Sony and others

FTA CHANNELS
§ 123 FTA channels – 

typically one for each  
province and major city

PAY CHANNELS
§ 69 local pay channels

§ 57 international channels

ONLINE PLATFORMS
§ YouTube

§ FPT Play

§ Galaxy Play

§ iQIYI

§ MyTV

§ Netflix

§ TikTok

§ tv360

§ VieOn

§ VTV Go & VTV Giai Tri 

§ Others

CABLE
§ SCTV

§ VTV Cable

§ Viettel Cable

§ Hanoi Cable

§ TMS

DTH
§ VSTV (K+)

§ AVG

§ VTC

IPTV PLATFORMS
§ VNPT: MyTV

§ FPT Play


